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3.0 AIMS AND OBJECTIVES

In this Unit, we attempt to understand what the new media is all about. We also
examine the differences between the old and new media. We see how we are
now learning to adapt to the new forms of media that are emerging that are
destined to change our lives in ways we cannot perceive and understand at the
moment. Storytelling in the new media is different and this Unit details how it
can be effectively executed.

At the end of this Unit you will be able to:

• grasp the characteristics of new media

• understand the rules of writing for online media

• begin writing online content

3.1 INTRODUCTION
We have discussed various aspects of creative writing and how to practice and
master it. The creative writing field has now got more exciting as it has more
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Understanding New Mediaopportunities to offer with the emergence of the new media. It is commonly
called digital media and it is important for all of us to understand it so that we
can seamlessly become a part of the changing media landscape.  As we are dealing
with a new medium that is growing by the day, we need to constantly innovate
and improvise. The medium is dynamic and it will keep changing and so we also
need to rise to the challenge.

The new media as we refer to today is not all that new. It has been around in
India since the late 1990’s. As print and television struggle to stay alive and
relevant, the new media is making strides and emerging as the medium of the
future. It is so dynamic that changes punctuate its growth all the time. That is
why it is necessary to stay connected, learn new technology and be comfortable
with the medium.

The new media holds out a new promise for both young and old aspiring writers
as it opens new windows of opportunity. One of them is YouTube that has helped
many youngsters to showcase their talent, creativity and also make some money
pedaling their content.

The new media offers opportunities to all kinds of writers. It could be fiction,
poetry, drama, non-fiction, personal columns and blogs. The enormity of the
web is overwhelming with millions of websites offering everything you would
have ever wanted to know.

Writing for the new media is not rocket science. So, relax. It is quite simple. One
just needs to understand the nuts and bolts of it and then practice it till it becomes
something you can do with speed. Writing for the internet demands that you
write with great speed as websites always want to be the first with the news. It
also requires you to tell your story in the simplest way possible so that it is easily
understood by everyone. Everything needs to be explained as readers can be
from any part of the world. They may not be familiar with the background or
with the terms you are using. You also have to learn how to write tight copy as
usually internet readers want quick snappy information and do not usually want
to wade through thousands of words to get what they want.

Writing for the new media has to be different from writing for print or television.
It is a style that will keep changing. It will be more interactive and dynamic. It
will incorporate words, visuals and sound into its stories. The storytelling will
be different as the audience is also different. That brings us into the world of the
multi-media journalist who wears different hats when working for the new media
which has brought in an exciting convergence of different mediums. This was
something we did not imagine a few decades ago when there was no internet.

How will you do the storytelling? This is as important as deciding the focus of
your piece. Once you work on the structure of your feature article or story, give
it a title that incorporates key words that can be detected by a search engine, write
an interesting intro, give the piece sub-heads, use illustrations, graphics and videos,
and you can be certain that you have a piece of writing that will grab eyeballs.

3.2 WHAT IS NEW MEDIA?

What jumps into your mind when the phrase “new media” is uttered? One thinks
of the internet and everything that one can do using the online medium in passing
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Writing for the Media and processing information. While newspapers and magazines in the print form
were static representations, the new media is dynamic, fast moving, highly
informative, interactive and can use graphic pictures and moving images.

The new media comprises websites, electronic content, online news outlets, blogs,
vlogs, streaming audio and video, online communities, social media and use of
virtual reality. It is a scenario where change is the norm as technology improves
and comes up with new options and gadgets.

To distribute and spread content, new media uses digital computer technology.
As its reach is wide and immediate, new media has made our world into a global
village. Using feedback, new media can tweak content to suit readers or sense
which way the wind is blowing as far as ideas and issues are concerned. Changing
technology will shape the future of new media, year after year.

This digital revolution signals the revolution of publishing because of its capacity
and ability to store vast amounts of data, easy retrieval and distribution of content.
The internet helped the consumer of information to double up as its producer
and distributor. Earlier, only a few had the wherewithal to do it. Now, you can do
it sitting in your home as you challenge the monopoly that earlier media houses
had.

3.2.1 Difference Between Old and New Media

When we refer to old media, we are basically talking about mass media most of
the time.  We are thinking of print, television and radio. While the print media
reigned, consumers were ready to wait for early morning to get the news and
patiently read it. Now, the span of patience to wait has disappeared and consumers
would rather have their menu of news, current affairs and entertainment
immediately. They want it as it happens.

While mass media was not interactive, the new media is vigorously interactive.
Mass media users were seen as mostly passive, but new media users are actively
seen processing information as never before with speed and innovation. It is
because of this that it is mopping up so much of traction as they see how creative
producers of the new media are turning the world of information into one that
does not cease to surprise.  In terms of speed and amount of data churned out on
a single issue, the new media attempts to beat print, television and radio all
through the day.

Within seconds, the new media can throw up thousands of pages of information
on a subject from different corners of the world.  Large amounts of information
can be stored and archived. It can even be hyperlinked so that it helps consumers
understand more and see the larger picture in all its dimensions.

The old traditional media which is essentially print, television and radio are
battling to stay alive and relevant. If print and television have to survive, both
will have to provide superior content as ultimately the consumer is going to go
where there is quality.  New media on the other hand, is reaching out to millions
of new consumers everyday, with content that keeps them glued, as internet
penetration increases all over the world. News reporters or media organisations
can crowdsource information today using the social media. It can get both
information and videos from areas which are not easily accessible or where
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Understanding New Mediareporters find it difficult to travel to. But crowdsourced information needs to be
verified to ensure credibility.

Using the online media, journalists and communicators can now engage with
their audiences through Chats, Facebook posts, Twitter, Instagram, Google
Hangout and so on.  It is imperative for the digital journalist to understand what
the medium is capable of, its challenges and how best it can be utilised to spread
information. They also have to understand the economics of running an online
venture, how to attract visitors, keep them engaged and get them coming back
for more content and interaction. They have to understand the metrics to measure
visitor engagement and then ply it to advertisers to build revenue.

Check Your Progress 1

(i) Compare a major news story that has been covered in a newspaper with the
same news story covered by an online media website. List the differences.

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

........................................................................................................................

(Check your answer with that given at the end of the Unit.)

3.2.2 How Print Organisations Are Learning To Adapt

Initially, print organisations did not know how to react to the onslaught of new
media. They also started their websites and put their entire newspaper on the
web. It did not work as readers were not ready to read it. It also did not get
advertisers.  It then struck print organisations that the management of news for
the web has to be done differently. They started writing stories differently for the
web. Many of them hired special web teams as the treatment was different. The
stories were shorter and tighter. There were also options for readers to interact
with the author, and share their views.

Print outfits also understood that the economics of digital journalism worked
differently. They started taking an interest in those who visited their sites, how
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Writing for the Media much time they spent on stories, what they liked to read and not read. This data
was used to market the website to advertisers who wanted to know how many
eyeballs the site attracted.

Print organisations started investing in research to shape these metrics so that
they could carve a better and sustainable revenue model. They had no choice but
to do this as print revenues were falling and online revenues were rising though
the advertising pie remained more or less the same.

Print is increasingly moving to do shorter stories just like the new media. It is
also giving longer versions of a news story to read on its web portal while the
shorter one is in the newspaper. This ploy also helps increase traffic on its website.
The stories on its website would often have stories that are not in the newspaper
acknowledging that both are different mediums and have to be handled
differently.

Print organisations have seen the value of adding multimedia content to their
web portals. So, it is not strange to see news portals which are being run by
newspapers and magazines uploading videos to tell the story. By adapting to
television and to the internet, print media outlets are fighting to stay relevant and
hold on to the reader who is spoilt for choice. As media convergence is the new
reality, it all depends on what print organisations do, to satiate the news hunger
of consumers who want both credibility and quality in this new information
technology age.

3.2.3 What Is New Media Storytelling?

Just a few decades ago, grandparents used to adopt oral storytelling to narrate
experiences, incidents and events. The print media told them in words. Television
narrated it with visuals. Storytelling became even more interesting with the coming
of the internet. The new media moghuls realised that they were gifted with large
audiences spread all over the world who could access its material whenever they
wanted.  It was not just the increase in the size of the audiences that changed but
the way stories were now told with just a click on the computer was also new.
You had pictures, the magic of video and the accompanying sound introduced
you to a new experience of how stories were told. Conversational styles, narratives
and chatty language were found to work particularly well on the web.

If we liked them we could share it with our friends or with those who needed to
see them. New media storytelling helped us to tell stories in such an engaging
and interactive way that had been hitherto impossible with the printed word.

3.2.4 The Emergence of You Tube

Before YouTube was created in 2005, those who wanted to communicate with
broad audiences through multimedia had to go through the old media gatekeepers
like publishers and television stations or the film industry. Suddenly, YouTube
made it possible for anyone to reach a global audience inspiring talent to use a
variety of new multimedia composing tools. Now, just about anyone with web
access on a computer or mobile device can compose multimedia messages,
ranging from videos that resemble film and television, to completely new forms
of communication.
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Understanding New MediaGrandparents too are now using new media  to communicate via the social web.
If they can do it, anyone can. What it essentially means is that we all have the
potential to become new media storytellers.

Until the rise of new media, our choices for sharing our personal stories were
limited to oral delivery or writing. Actually, it worked well for stories that were
till then primarily delivered through words. Both methods invited the audience
to employ their imaginations to visualize scenes. Both provided storytellers the
opportunity to reveal the inner workings of their characters’ minds in ways that
could not be easily visualised. But oral delivery allowed storytellers to enhance
their words with body language and their vocal styles that would be difficult to
replicate in writing. On the other hand, writing gave storytellers the freedom to
use literary techniques that oral delivery would have found difficult to use.

With new media coming on the scene, storytellers can now use the technique of
cinematic storytelling as they have access to video and sound. They can, therefore,
create a unique sensory experience that gives a different emotional experience
that mere words cannot. This opportunity is pregnant with creative possibilities
that were not even imagined a few decades ago.

3.3 HOW NEW MEDIA HAS OPENED WINDOWS OF
OPPORTUNITY

Earlier, editors were the gatekeepers you needed to approach to get anything
published in a newspaper or magazine. Many tried and repeatedly failed as there
was limited space and lots of competition even among professionals. However,
when the online media came along, anyone could write whatever they wanted
and could publish it on social media or on their blogs or websites. Every writer
could now be a publisher.

A lot of good sensitive content that the mainline media was ignoring, or did not
want to touch was now making a splash on the online media. It opened a large
window of opportunity to those who wanted to communicate or say something.
It could be a piece of writing, an audio clip or even a short film or documentary.
All of it could easily be uploaded on the online media. Again, this was
unimaginable just a few decades ago.

3.3.1 Emergence of Digital Journalism

With the genesis of online media, one of the first surprises was the emergence of
digital journalism and the web journalist. Websites started toying around with
news and features and started competing with the traditional media. They were
crisper and faster. Over a period of time, the web journalists matured with their
writing and the presentation of content. They worked hard on their stories so as
to compete with print. They also created videos of the same to compete with the
visual media. In a way, it had the best of both the worlds.

Numerous news websites cropped up seeing a great opportunity to leap into the
future. Over the years, it has captured a large readership of youngsters who are
glued to the net for any information they want. While it catered to an audience
that wanted quick and well written stories in its shortest form, it also catered to
long “form journalism with news and feature websites running long in-depth
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Writing for the Media articles that were well researched and could not be found in the traditional
media.

3.3.2 Difference from Print and Broadcast

Writing for the web has to be different from the way we write for print or television.
It must be tightly written, as short sentences and short paragraphs is what web
readers like.  Web readers are impatient so getting straight to the point is important
and ensuring that your content is saying something new is imperative.

Your first sentence must be such that they are forced to read further. For example,
look at this one:  “A lot of coastal areas in India would be seriously affected and
may be under water due to climate change in the next ten years.” Readers would
want to read it to figure out what made you say that. Putting the most important
information in the first paragraph is a good technique and it is good to use bullets
as they quickly summarise the points.

Pull quotes should be highlighted and placed between the texts to continue keeping
the reader interested. If they read just the quote, they will be tempted to read the
story. Active sentences rather than passive ones, should be used and in order to
write tightly, things should not be repeated.  Audios and videos can be used  to
buttress what you are trying to say.

3.4 GUIDELINES FOR WRITING FOR ONLINE
MEDIA

Writing for the digital media also follows basic journalistic principles. You have
to write in a simple, easy to understand style so that a larger audience can benefit
from it. Simplicity on the net can help you achieve magical results in terms of
attracting eyeballs.

3.4.1 Brevity and Research

Keep your writing brief and to the point. Short pieces work well on the web.
Pieces should ideally be between 400 and 800 words. Web readers do not have
the patience to read very long pieces unless it is exceptional in terms of reporting
or analysis. Most web readers skim or scan content. Web readers also have a
very short span of attention. If things slow down, they grab the mouse to keep
moving on. Web users want information in the fastest way possible. That is why
tight and concise writing is important in online writing.   This is crucial as readers
on the web are always in a hurry. There is so much for them to check out on the
internet. That is why simplicity works so well rather than clever phrasing or a
punchy headline which makes readers think. They have no time to do that. Keep
your writing simple.   Look at the best websites and see how sometimes just one
sentence becomes a paragraph. It makes a sharp point and then moves to the next
paragraph.  It is a good strategy to use active verbs. Writing in the present tense
not only reads well on the web, it also gives your piece a sense of immediacy.

It is always good research that helps you write well. After you have done your
research, you have a broader perspective. You feel more confident about writing.
Ensure that you get to the best sources on the subject. Quote them. Also credit
the information you have picked up. Having a good understanding of the subject
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Understanding New Mediahelps you write faster and with a sense of authority.  Research also helps you
understand the audience you are writing for. It helps you write more purposefully
for a target audience. You can then determine the tone of your piece; should it be
chatty and conversational or academic? It all depends on the character of the
audience; their gender, their socio-economic background, race etc.  Stick to facts
and ensure that you have crosschecked them. Accuracy is a must. Credit your
sources so that there is credibility. Be objective and remember that is one of the
hallmarks of good journalism. A lot of careless content is floating around. Do
not become a part of that. Check your writing again and again for grammatical
or punctuation errors.

3.4.2 Focus and Structure

It is important that the piece you are writing has a focus and does not run all over
the place. Before you start writing, ask yourself what the focus of the piece is.
Why are you writing it? What do you want readers to know? What is it that they
already know so that you do not have to dwell on it too much? Sometimes, it
helps to narrate your story to someone and while you are narrating it, you discover
what the best focus of the piece is going to be.

Once you have collected a lot of information, chances are that you might get
confused on how to write it out. So, make out a plan. Jot down the points you
want to make, on a sheet of paper. Then, on another paper, jot down the same
points but in a logical order. Think of logical progression of thought when you
do that. What you are essentially doing is making a structure. You now know
what is the best way to start your story. You see what the weak areas are and then
start to work on reinforcing it with more content. You know where the quotes
will fit. Basically, you have worked out the beginning, the middle and the end.

After a few paragraphs, it is a good idea to have subheads to break the text. This
guides readers about what the following paragraphs will deal with. Subheads
have to be concise and direct. Just two or three words should convey the gist to
the reader. It also helps break up long text and give a sense of relief in both
layout and reading. Subheads help readers to figure out if they want to continue
reading the whole section or skip it for another. It also helps attract the reader’s
attention.

3.4.3 Listicles

A Listicle is basically a short-form of writing that uses a list as its thematic
structure. However, it is padded with short copy to supplement the bullets.

Listicles are generally lists about a topic, put out as sharp bullet points. It can
help a reader to quickly grasp the main points. It can simplify complicated subjects.
For example: Why will nanotechnology be important in the future?  Just reading
the title tells you what to expect or learn. Then, you explain using bullet points
why and how nanotechnology will play a major role.

You can create a Listicle out of any topic. For example, you can easily make a
list of ten points on how to beat stress at the workplace. All you need to do is
some research and talking to stress experts, doctors, psychologists and
psychiatrists.
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Writing for the Media Sometimes, it is good to put the information in bullet points. Web readers love it
as they do not have to wade through hundreds of words to figure out the subject.
It is also easy to read and understand Listicles.

3.4.4 Links and Interactive Options

Link your story to other similar stories. Readers may want to go back and forth.
If you have given links to similar stories, it helps them get a wider perspective. It
can be of enormous help to journalists and researchers as they can look at the
angles of different articles on the same subject. Some links would take the reader
to the background of the story or a particular important event. Your piece can
have both internal and external links to help the reader to explore. The internal
links take the reader to other sections of the same story or other similar stories on
the website. It could also be audio or video links. The external links take the
reader to other websites that have similar or related material.

One of the greatest advantages in an online story is that the reader can comment
on the story or directly get in touch with the writer. The facility of using a click
to see, hear and read more, or to send a message to someone in the story makes
the reader feel empowered.

3.4.5 Headlines and Keywords

Headlines for online pieces have to be written differently. We have to craft
headlines that are more direct with the message. It has to immediately convey to
the reader what the piece is all about. Internet surfers want information within
seconds. So, we cannot have a headline that plays on words or uses a euphemism.
Neither can it keep you guessing. It is normally longer and ensures that it has
some key words so that search engines can pick up your piece when someone is
looking for information. Internet users want to get information fast.

One way of dramatically increasing your readership is to adroitly use relevant,
researched keywords throughout your article. As eager information hunters on
the net search for the keywords, your piece will spring up.

It will be good to dig up some research on the keywords that operate in the
domain that you are working on so that you can exploit it in your writing. Do not
introduce keywords superficially as it will show. Let it happen organically and
seamlessly when you write.

3.4.6 Punctuation and Spell Check

Many bloggers feel that spellings and grammar do not really matter on the internet.
How wrong they are! Readers will not respect or take pieces seriously that have
careless spellings or grammatical errors. Always do a check on spellings and
grammar. Computers have programmes that do it. However, it may not be the
best option as sometimes a fragment that you have deliberately written as a part
of your style, can show up as a mistake as the computer will sense it as a fragment
and say that it is grammatically wrong. Spellings also differ from country to
country and it depends whether you opt for British or American spellings. Do
not ever use short forms that you normally use while chatting on the net or sending
messages on your cell phone.
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A visual will always add to the magic of your writing. It will enhance the piece
by telling its story visually. It will attract readers to it. The supporting visuals
will add credibility to what you are trying to say. If you are using photographs of
the people you have quoted, readers relate better to what you are trying to say.
Research has indicated that content with images attract more than 90 percent
more views than those without visuals.  Visuals also help to accentuate the points
you are making. Imagine reading a story about an earthquake without visuals.
Or about a game of cricket without photographs of iconic moments.

Once your piece is done, take a short break and read it again. Read it
unemotionally. Pretend that someone else has written this piece. You will see
that it needs to be written tighter, some things need to be rewritten to make it
easily understandable, some areas need better style of writing and in some cases
there needs to be more information.

Instead of feeling bad about a sloppy piece of writing, get down to rewriting.
Your first draft is not always the best. The more you rewrite, the more polished
the piece becomes.

Work on every sentence and see how it can be better written. Cut out the redundant
words or paragraphs. Cut out repetition. Often, we say the same thing again and
again using different expressions.

Check for grammar and punctuation errors. Examine if the structure works. Is
there a logical progression of ideas?  Have the concepts been adequately
explained? Crosscheck your facts and figures.  Have you got all of them right?
You could break up the story into chunks so that it can be easily read. It also
gives a choice to the reader on what to read and what could be skipped.

It is not easy to edit your work as you get emotionally attached to it. You can also
get someone else to do it. Do not rush through your editing. Spending time on
giving finishing touches to your writing is worth it. You will see how it sparkles
in the end.

Check Your Progress 2

Write a piece of around 300 words for an online publication.

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

...............................................................................................................................

(Check your answer with that given at the end of the Unit.)

3.5 SUMMING UP
In this Unit we’ve spoken about the following issues:

• New media has made inroads affecting traditional media.
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Writing for the Media • Print media is learning to adapt and change in the new scenario.

• The new media is making an impact with its dynamic content, blogs, vlogs,
streaming audio and video and social media.

• There are stark differences between old and new media.

• New media storytelling is conversational. Using moving pictures and sound,
it is dynamic.

• It reflects relevant and contemporary issues.

• YouTube has changed the way we consume online content.

• New windows of opportunity have opened out with new media
flourishing.

• Writing for online is not the same as writing for print and broadcast.

• Techniques to write for the online media.

3.6 ANSWERS TO CHECK YOUR PROGRESS

Check Your Progress 1

(i) The story in the newspaper will have all the facts written out like a typical
news story. It might have a photograph along with it. The online story on the
other hand, would have a longer headline that will factor in key words so
that it gets picked by search engines, it will have short sentences, short
paragraphs, boxes with parts of the story highlighted with pull quotes or
important facts. It may have a video on the subject, a blog, links to other
similar stories and also options for readers to make their comments.

Check Your Progress 2

(i) The piece for the online publication will be a multimedia one. When you
write, you will be thinking of SEO, giving it subheads, a smart headline that
will invite readers to explore the story, putting the important points in the
first few paragraphs, conducting interviews with the principal actors, creating
graphics and showcasing statistics with illustrations. It will have lots of
photographs, videos that would be related to the piece, an accompanying
blog, and a comments section and so on.

3.7 GLOSSARY

You will find in the glossary a short list of the terms used in this Unit.

Blog: It is a regular record of your thoughts, opinions or experiences that you
put on the internet for other people to read. It could also deal with a particular
theme like food or fashion.

Vlog:  It is a video blog where you record your thoughts, opinions, or experiences.

Crowdsource: It is when you ask a large group of people or the general public
through the internet for help to execute a project or some task.
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Understanding New MediaEyeballs:  It refers to the number of people who watch a particular website.

Listicles:  It is a piece of writing presented wholly or partly in the form of a list.
It can also have copy to supplement the points in the list.

Hyperlink: an icon, graphic or text in a document that links to another file or
document.  It is activated by clicking on a highlighted word or image.

Hypertext: a text with hyperlinks.

SEO: Search engine optimization


