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[ Information dissemination constitutes an important link in the information transfer 
I chain designed to deliver the relevant and useful information to the particular 
I target audience. Broadly. information dissemination is all about one-way flow 

of information such as mass distribution of content to target population, translation ' of content into local languages for mass distribution, media presentations, or / announcements made in puhlic meetings. Information dissemination is a function 
/ in which every enterprise endeavors to indulge in for communication, in particular 

I about its products and semices. across the target audience. 

Books. journals. rnagazincs. rcwqnapers. etc typify information dissemination 
products and serviccs in prilt mcdia that publishers organise. Radio and TV 
programmes typify dissemina+lov services in the electronic media sponsored by 
business enterprises. Extensi~n workers who bring knowledge to farmers in the 
field - for examplc. infc\rmi*t;cn on high vielding varieties and the methods for 
their cultivation - typi f- in tct-~~cdrat-y-based information dissemination services 
planned by governmental agcrlcicL in the agriculture sector. Current awareness 
service. selective di ~wniwtlc\n PP \ervicc. I kt  of new additions. etc as offered 
by library and infor-rna?!!\f: ~-c.l-tl-c\ typify intermediary-based dissemination 
servjces in the jnstit~l~jr:~;'' w-fr tw 

As an activity. Inf?!-m:l?ii:~q ~'~~~.~?.c-r"~~;!.t!c~r: ; r , v ~ l v ~ s  identification of users (target 
audience). their i n ! o ~ - ? r ~ ; ~ ! i c ~ ~ ~  :~:-.cc.i,s. i~r,:! scurces of infomation; searching and 
analysing in f~rm;>! in : - ; ,  , : : , ~ , , , , - ~ i ; ~ : , ~ : ; , - , -  ,;. . ,, anci repacking retrieved information in 
prover form a i d  l'o!-ra:i. I?cti?*,c dc!ivering i t  to the consumer. Essentially, 
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Information Management and inform focused groups of users on issues, problems, and opportunities of 
and Dissemination interest to them. It requires systematic planning, collection, organisation, and ? 

storage of information and its delivery to the target audience by making use of 
different communication modes and media. I 

Unit 5 presents skills and proficiencies required by adult educators for organising 
and managing information dissemination activities for the benefit of adult learners. 
In an adult learning context, dissemination of information to adult learners holds 
immense potential to build their awareness and knowledge on social, economic, 
cultural, and health issues; on topics pertaining to their rights and privileges; and 
on additional ways and means by which adult learners can improve their 
employment potential or self-earning potential. Unit 5 will help you acquire 
information dissemination skills relevant to managing day-to-day work at an 
adult learning setup and enable adult learners to improve their social, economic 
and living conditions. 

5.1 OBJECTIVES 
- - - -  

We hope that after going through Unit 5, you will be able to: 

Form your own understanding of various aspects of information 
dissemination activity; I 
Share your understanding on the basics of information dissemination with 
any agency or institution including non-governmental organisations (NGOs) 
organising adult education projects and programmes; 

Facilitate organisational efforts to develop skills and techniques required 
for organising information dissemination services for the benefit of an adult 
community; 

5.2 IMPORTANCE OF INFORMATION 
DISSEMINATION 

It is a fact that survival and self-development are two major issues central to 
many adults in several communities. It is therefore essential to raise their socio- 
economic status. This requires empowering adults, the under-privileged and 
economically weaker sections of society with technical skills and education, 
sensitizing them on their rights and privileges, and building their awareness on 
social, economic and cultural issues that determine their status. However, we 
must appreciate that the programmes aimed at empowering adults or raising 
their awareness, education, and training are primarily information and 
communication dependent. In other words the success of any adult education 
project or programme depends upon how effectively information about such 
projects and programmes is communicated to the target community. Hence, 
information dissemination is significant, since it constitutes an important and 
critical factor for the success of any adult education programme. In adult education 
context, information dissemination activity seeks to achieve the following 
objectives. 

To sensitise adult learners on the importance and relevance of information. 

To spread awareness among adult community about their rights and privileges 
as well as responsibilities. 
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To assist adult community in identifying markets for their produce, products, 
and skill sets, and in introducing and publicizing such produce and products 
in the identified markets. 

To supply and popularize relevant market data on best market prices among 
adult members of community. 

To give practical information useful for solving their problems. 

To educate staff of various organisations on the intellectual property rights' 
issues and their management, since the intellectual property rights acquired 
currency in the globalisation era and refer to protection given by law to 
intellectual property such as patents, copyrights, trademarks and trade secrets. 

To apprise all organisations including NGOs engaged in adult education on 
recent and major developments in the field of adult learning. 

Information Disseminntlon: 
Basics 

Check Your Progress 

Notes: a) Space given below the question is for writing your answer. 

b) Check your answer with the one given at the end of this unit under 
"Answers to Check Your Progress". 

1) i) What is information dissemination? 
............................................................................................................ 
............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 
ii) Explain the significance of information dissemination in the context 

of adult education? 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 

............................................................................................................ 
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Information Management 
and Dissemination 5.3 SPECIAL NATURE OF INFORMATION 

DISSEMINATION FOR ADULT COMMUNITY 
We have to keep in mind the special nature of managing information dissemination 
tasks for the benefit of adult learners for the following reasons. 

Essentially, adult learning is more of a problem-centered activity rather than 
content-centered activity. In content-centered learning, the emphasis is on 
refining knowledge that already exists, upgrading existing level of learning, 
and nurturing and shaping innate potential and talent of individuals and 
groups in a society. In problem-centered learning, the emphasis is on applying 
information1 knowledge as well as skills for finding solutions to the problems 
and issues confronting the adult community. As such information captured 
and processed for ultimate dissemination to adult learners has to be more of 
problem-solving type rather than content-specific type. 

Information dissemination is traditionally a one-way form of communication. 
But in an adult education setup one-way form of communication may not 
be of much significance in addressing issues relating to their livelihood, 
health, literacy, education, etc. Such issues always require two-way form of 
communication, and face-to-face interactions. Hence, mode of 
communication for information delivery in an adult education setup is of 
great essence. Largely two -way form of communication should prevail as 
the main communication mode in all programmes designed for education 
and learning of adults. 

Communication with adult community should always take place in the 
language they understand. 

Communication to adult community should always be of interest and 
relevance to its members. 

Information dissemination programmes meant for adult community should 
explore not only mass media but also all other options available for 
information dissemination. 

Adult educators have also to provide information dissemination service to 
the staff of different organisations to enable them to undertake research in 
adult education by providing content-oriented information services. 

Check Your Progress 

Notes: a) Space given below the question is for writing your answer. 

b) Check your answer with the one given at the end of this unit under 
"Answers to Check Your Progress". 

2 )  Information dissemination task is of special nature in an adult education 
setup. Illustrate this statement by giving two reasons. 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 
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Information Management Sources of finance: banks, government subsidies, loan schemes, and other 
and Dimemination money matters. 

Privileges of senior citizens, women's issues and their solutions. 

Youth problems, citizens rights and duties. 

Education, skill development and training programmes, admission 
procedures. and costs, grants and scholarships. 

Self-employment schemes and programs, rural development schemes. 

Sports ~nformation, games, arts. 

Agricultural information such as new farming methods, seeds, insecticides, 
fertilizer.;, weather, vermin-culture, 

Recycling of waste material. 

Market information, product, produce prices information. 

Ongoing trends in the field of adult learning. 

Content-oriented information for education, research, and training. 

5.4.2 Assessing Information Needs and Interests 

There are various methods in studies of information needs of adult learners. 
Rowley and Turner (1978) suggested some methods to know the information 
needs of the adult learner to maximise the impact of the library services. These 
methods are: 

Existing Documents: Studies which rely on existing documents include 
analysis of loan records, photocopy records, reference questions, etc. 

Personal Tour or Visit: A personal tour or series of visits to the locality may 
be fruitful in an impressionistic survey. 

Direct observation: This is the method that is least likely to result in incorrect 
data. Library users can, for example, be observed from the inquiry or issue 
desk, entering the library or consulting the catalogues. 

Selfstudy: The most exhaustive (and exhausting) self-study method is diary 
keeping. The user is requested to keep a written diary of his activities over 
a period of time. 

Questionnaire: This method is extremely popular as instrument for gathering 
information because they are cheap and easy to administer to a relatively 
large sample. 

Interview: lnterviews may be formal or informal, or a mixture of the two. 

For customising information dissemination services adult educators in adult 
education setups need to understand first information needs and interests of the 
adult community. In this regard they need to identify and understand issues that 
are significant to survival, growth, and development of adult community. They 
need to judge the subject areas in which information is to be gathered. Besides, 
adult educators also need to understand linguistic concerns and preferences of 
adult learners, as well as their preferences for the communication media. 

By and large adult community are not literate and as such adult individuals in 
the community may not be in a position to articulate their own information needs 
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1 and interests as clearly as members from, say, research and academic communities I n f o ~ ~ n  ~ ~ m i ~ ~ o n :  

I 
I are known to articulate. Hence, it is desirable to adopt participatory approach to Basics 

understand the issues and problems confronting adult community. For example, 
adult educators can hold interactive sessions with community members in groups 
or at individual level for the purpose. Adult educators can also collect useful 
data on cotn~nunity information needs and interests by using past reports on 
adult litcmcq programme, research papers published on the subject. or use this 

bI YCTI\ 2 data source lo update and supplement their tindings based on their intd - 
sessions with xiult community. In addition, adult educators also must try to assess 
or test the type of content they plan for disseminating information to adult 
community for addressing issues and interests of adults. 

In brief the methods of identifying information needs of adult learners are as 
follows. 

I 

Hold interactive sessions with adult members individually or in small or 
larger groups keeping in view their literacy level. 

Scan past studies, reports, research papers and other forms of literature on 
the subject for references as required for supplementing information gathered 
through interactive sessions. 

Analyse data collected as above for identifying: 

- Issues and problems confronting the adult community, 
t 

- Specific subject areas in which information is to be gathered, 
i 

- Linguistic concerns and preferences of adult learners, as well as their 
preferences for the media and mode of communication, etc., 

- Information content types for communication and delivery, 

- Form and format for information delivery. 

5.4.3 Types of Information Content for Communication 
Adult educators may consider the following different types of information 
con tcri ts Li)r communication to adult learners, given wide differences in their 
literacy levels, thcir knowledge in the subject, and their diverse social and cultural 

I backgrounds. We nlust recognise that preference for a particular type of 
information content would depend upon issues and problems of relevance to 
adult community, its preferences for language and communication modes (one- 
way, two-way, face-to-face and distance modes of communication) and its size. 
The target groups may require: 

Bibliographic information. 

Practical information: markets for local products, produce, new employment 
opportunities, where to go for addressing grievances, etc. 

Referral information. 

Statistical data: adult literacy data, etc. 

Analytical information: analysing quantitative data for discovering trends. 

Condensed information: concise picture of thought contents described in 
documents such as digests, abstracts, etc. 



Information Management Consolidated information: literature reviewslstate-of-the-art reports to catch 
and Dissemination with latest developments in the specific areas of interest. 

Repackaged information: to educate a non-technical person on technical 
topics such as popular/encyclopedic information sufficient to understand or 
revive one's knowledge in the subiect. 

5.4.4 Media for Communication 
The information dissemination projects planned for the benefit of an adult 
community cannot become effective unless the media used for communication 
of content is relevant and meaningful to it. The adult educators need to assess 
their language and media preferences for making the communication effective. 
The communication to adult learners can take place in the different modes as 
follows. 

i) Oral communication is by word of mouth. Two or more persons can talk 
directly, face-to-face, or by telephone. Both these forms are oral, and not 
verbal. 

ii) Verbal communication is through words, both written and spoken, such as 
group meetings and presentations, and informal talks. 

iii) Visual communication is through drawings, photographs, pictures, etc. It is 
more effective than any number of words, e. g. repackaged information 
delivered though posters has the potential to communicate ideas widely and 
effectively. 

iv) Multi-media communication combines text, visuals, graphics, sound, and 
motion pictures. It is still more effective. 

Check Your Progress 

Notes: a) ' Space given below the question is for writing your answer. 

b) Check your answer with the one given at the end of this unit under 
"Answers to Check Your Progress". 

3) What methodology do you employ for identifying information needs 
and interests of adult leamers? 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 



5.5 CHANNELS FOR DISSEMINATING 
INFORMATION 

We can communicate to the target audience through a number of channels like 
postal mail, courier, e-mail, mass mailing, TV, radio, mass media, seminars, 
conferences, or through public platforms. The choice of the channel(s) would 
depend upon many factors, and the nature of content and the modes of 
communication are important among them. Adult educators need to assess their 
usefulness before deciding on applying them for managing their information 
dissemination services. The different communication modes for different channels 
of communication are as follows. 

i) One-way communication: a) Delivery to individuals: It takes place though 
mail, courier, e-mail, delivery boys, etc. directly to individuals. b) Delivery 
to groups: It takes place through mass mailing, pre-recorded presentations 
in public meetings, placement of messages such as posters at strategic 
locations frequently visited by target group members, announcements 
through mass media, etc. 

ii) Two-way communication: a) Face-to-face communication: Class room mode 
meetings, public platforms for live demonstrations, informal discussions, 
presentations, seminars, group meetings, etc. b) technology-mediated 
communication: Telephone, telephone conferencing, computer conferencing, 
video-conferencing, etc. 

' I 5.5.1 Establishing Public Platforms (Nicknamed 'Choupals ') for 
Wider Reach to Communitv Members 

This is an innovative model for establishing communication links with the 
commuiity for education, learning, and addressing important issues such as right 
to information, product marketing, health, job opportunities, etc. This model is 
based on the philosophy of community-based pgticipation, wherein the people 
from within the locality come together at designated venue for discussion and 
exchange of information. Even though this model is novel, conceptually the 
approach is not new. Village 'Choupals' have traditionally been the instruments 
of community communication. What is new in this model is, firstly, the application 
of the information technology for giving wider reach to the participating 
communities, enabling them access to new markets over the Internet. Secondly, 
the contemporary 'Choupal' model has the involvement of facilitators such as 
the 'Non-Governmental Organisations' playing their role as link between the 
village community on the one hand and government and private agencies on the 
other. States like Tamilnadu, Madhya Pradesh, and Rajasthan have put this 
conceptual framework into practice. (World Bank Report, 2006). See below some 
examples of projects pertaining to practical application of public community 
participation model. 

1 I Informofin ViUoge Research Project: It is the initiative of the M S Swaminathan 
I Research Foundation, a non-governmental organisation founded by Prof. M S 
/ S waminathan (http:l/ www.iimahd.ernet.in/egovlifip/feb2006/article3 .htm). ' 

i 
I 
I Warna Wired Village Project: This project is the initiative of National Informatics 
I 

Centre undertaken in collaboration with the Government of Maharashtra, and 

Information Dissemination: 
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Inforrnntirjn Management Wanin Vibhag Shikshan Mandal (See Gyandoot Project http://www.apdip.net/ 
and J)i~\arrir,atinn prc~ccts/2003/inlcases) . 

E-Choupals and Choupul Sugars: It is an excellent example of private sector 
participation in marketing services to the farmers for marketing using information 
technologies. ICT has opened up business model e-choupal telecenters covering 
30.000 villages in Madhya Pradesh, Uttar Pradesh, Maharashtra and Rajasthan 

Gyandocit Project: This project, in Madhya Pradesh, is an example of grassroots 
level participation of local people at village level for socio-economic development. 
Uncler this project, twenty information centres (soochanalayas) have been setup 
in five blocks of Dhar district (http://www.apdip.net/projects/2003/in/cases). 

Check Your Progress 

Notes: a) Space given below the question is for writing your answer. 

b) Check your answer with the one given at the end of this unit under 
"Answers to Check Your Progress". 

4, List different modes of communication to the target audience'? 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

.................................. J . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

................................................................................................................ 

I ................................................................................................................ 

................................................................................................................ 
- 

Ill  this Unit we habe discusqed the basic.\ of' information dissemination with an 
emphasis on the significance of information dis~e~mination in addressing the issues 
and problems of adult community. We have focused on the importance of 
custornising information dissemination service to the needs and interests of adult 
community, given the fact that information dissemination is of special nature in 
an adult education setup. We have also discussed different modes and channels 

. . used for disseminating information to diverse groups or communities of adults 



depending upon their information needs and interests, issues and problems, subject Information Dissemination: 
Basics areas in which information is required, linguistic conccrns and preferences, etc. 

Further, we have touched upon avenues for sourcing information for dissemination 
keeping in view the fact that not all libraries in adult education setups are well- 
stocked with published materials and resources. 

i 
4 

I 
I 

: 5.7 ANSWERS TO CHECK YOUR PROGRESS 

1) i) Information dissemination is a planned proactive service, designed to 
educate and inform focused groups of users on issues, problems, and 
opportunities of interest to them. It constitutes an important link in the 
information transfer chain designed in particular to deliver relevant and 
useful information to the target audience. Largely, information 
dissemination is about one-way flow of information. Books, journals, 
magazines, newspapers, etc, typify information dissemination products 
and services in print media planned and produced by publishers. Radio 
and TV programmes typify dissemination services in the electronic media 
sponsored by business enterprises. Extension workers who bring 
knowledge to farmers in the field typify intermediary-based information 
dissemination services. Current awareness service, selective 
dissemination of service, list of new additions, etc, typify dissemination 
services in the institutional setups planned by library and information 
centres. 

ii) The success of any adult education project or programme depends upon 
how effectively information about such projects and programmes is 
reached to the target community. Hence, information dissemination is 
significant, since it constitutes an important and critical factor for the 
success of any adult education programme. In an adult education context, 
information dissemination activity is aimed at achieving the following 
objectives: 

To sensitise adult learners on the importance and relevance of 
information. 

To spread awareness among adult me~nbcrs of cc~mmunity about their 
rights and privileges as well as responsibilities. 

To assist adult community in identirying rnarkctb for its produce, 
products, and skill sets. and introducing and publicising such produce 
and products in the identified markets. 

To supply and popularise relevant market data on best market prices 
among adult members of the commun~t!. 

To give practical information useful for solving their problems. 

To educate staff of different organisations on the intellectual property 
rights' issues and their management. 

To apprise different organisations including NGOs engizged in adult 
education on recent and major developments in the field of adult 
learning. 



Infomation Management 2) Managing information dissemination task for the benefit of adult learners is 
and Dissemination of special nature for the reasons given below: 

Essentially, adult learning is more of a problem-centered rather than 
content-centered activity. In content-centered learning, the emphasis is 

E on refining knowledge that already exists, upgrading existing level of 
+ learning, and nurturing and shaping innate potential and talent of 
i individuals and groups in a society. In problem-centered learning, the 

i emphasis is on applying information1 knowledge as well as skills for 
t finding solutions to the problems and issues confronting an adult 
k 

community. As such information captured and processed for ultimate 
dissemination to adult learners has to be more of problem-solving type 
rather than content-specific type. 

Information dissemination is traditionally a one-way form of 
communication. But in the adult education setup one-way form of 
communication may not be of much significance in addressing issues 
of interest to adult community members. Such issues always require 
two-way form of communication, and face-to-face interactions. Hence, 
mode of communication for information delivery in adult education 
setup is of great essence. Besides, communication with adult community 
should always take place in the language they understand. 

3) The following methodology can be employed for identifying information 
needs and interests of adult learners. 

Hold interactive sessions with adult members individually or in small 
or larger groups keeping in view their literacy level; 

Scan past studies, reports, research papers and other forms of literature 
on the subject for references as required for supplementing information 
gathered through interactive sessions; 

Analyse data collected as above for identifying: 

- Issues and problems confronting the adult community, 

- Specific subject areas in which information is to be gathered, 

- Linguistic concerns and preferences of adult learners, as well as 
their preferences for the media and mode of communication, etc., 

- Information content types for communication and delivery, and 

- Form and format for information delivery. 

4) The different communication modes for different channels of communication 
are as follows: 

i) One-way communication: a) Delivery to individuals: It takes place 
though mail, courier, e-mail, delivery boys, etc. directly to individuals. 
b) Delivery to groups: It takes place through mass mailing, pre-recorded 
presentations in public meetings, placement of messages such as posters 
at strategic locations frequently visited by target group members, 
announcements through mass media, etc. 

ii) Two-way communication: a) Face-to-face communication: Class room 
mode meetings, public platforms for live demonstrations, informal 



discussions, presentations, seminars, group meetings, etc. b) technology- Information viemination: 

mediated communication: Telephone, telephone conferencing, computer Basics 

conferencing, video-conferencing, etc. 
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