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7.0 INTRODUCTION

People often wonder how print, electronic and web journalists get the
information and leads for their news on a daily basis. Frankly, it is a
systematic process involving a robust network of trained personnel and their
varied sources that feeds the various news platforms including newspapers,
news channels, web portals etc. These sources could be local, pan national or
international depending upon the media organisation or requirement of the
news story at hand.

Sources play a vital role in sustaining the routine operations of a news media
by providing timely information and thereby forming the crux of published
news items, articles and special features. Since, news is considered to be a
perishable commodity, it is deemed imperative to utilise it as early as
possible since subsequent developments tend to make it obsolete and
possibly irrelevant.

Moreover, journalists are mandated to exercise due diligence to ensure the
veracity of their news. You would appreciate the fact that the advancements
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in information and communication technologies has proliferated the speed of
news media, and journalists have access to gamut of tools to check the
authenticity of a source. However, many such tools are also available to the
community at large or the consumers of mass media. The growing tribe of
‘citizen journalists’ is another element that has populated the larger media
and news ecosystem. As such, the modern day journalists are not only
required to be adept in basic arithmetic to analyse data and numbers, but
undertake online research over web/internet to double check their
news/articles before it is published.

The objective of this unit is to elucidate upon the various types of sources at
the disposal of journalists and their relative importance in the present day
media landscape, apart from giving an overview of online research and the
imperative of basic mathematics for reporters/journalists.

7.1 LEARNING OUTCOMES

After going through this unit, you should be able to: -
e analyse, compare and evaluate different kinds of news sources for the
purpose of news gathering;

e describe the characteristics of different news sources and draw upon their
relative strengths;

e analyse online research spectrum for journalists;

e identify commonly used mathematical tools used by journalists.

7.2 NEWS SOURCES

Basically, news sources are people who reporters talk to, interview, quote or
meet to develop their news. However, sources could also be non-personal in
the form of documents, publications, letters etc. You could use more than one
type of source depending upon the nature of your news story. However, it is
the onerous responsibility of the journalist to elicit correct information from
the source and put the same in context for the news item before it is relayed
to the masses. News sources could be primary and secondary sources.

Primary sources are at the centre of an event or issue. It could be a person
who is a survivor in a road mishap or a man who chased down and caught a
burglar. Their account is deemed as most authentic and credible. Secondary
sources are people who are not part of the original news making process but
merely pass on the information. For example, an aide of a political leader
who briefs you about his boss’ closed door meeting with leaders of a rival
party for a possible pre-poll alliance. The aide then could be deemed as a
secondary source. According to Caroline Fisher, the relationship between
journalists and their sources is central to journalism practice. “It is a
relationship based on a power struggle over the presentation of information to
the public. The nature of that relationship continues to change in response to
cultural, social, political, and technological circumstances.”



7.2.1 News/ Wire Agencies

A news agency collects information and sells it to different media outlets and
organisations including newspapers, television, portals, magazines, radios,
government organisations, private companies etc. Sometimes, news agencies
are also referred to as newswires or wire services, although newswires is
predominantly identified with service providers relaying press releases or
news feeds for a fee.

News agencies have field reporters and stringers for different beats. While in
earlier days, news agencies drafted stories/information as a summary of
event(s) for their local, national and international subscribers; now news
agencies have adopted the same journalistic approach and editorialising to
cater information in the same format as that of their subscribers or news
organisations. News agencies also share their stories on their website as well
as social media handles. They provide audio tapes (voice), photographs,
videos, text stories etc. Generally, news agencies do not publish news and
rather sell their content, including photographs and visuals, to other mass
media. Press Trust of India (PTI), United News of India (UNI), IANS and
ANI are some of the leading news agencies in India, while Reuters, AP, AFP
etc are prominent foreign news agencies.

Of late, there has been a deluge of specialised news agencies to cater the
different segments of news including entertainment, corporate, government,
stock market, sports etc. Since newspapers and news channels run dedicated
web/online editions too, which needs 24X7 news feed, therefore news
agencies have retained their utility in the media ecosystem. With the advent
of technology, the news agencies have been foraying into new domains to
cater the whole range of news business. For example, PTI recently launched
its video service to give competition to ANI, which is the leading domestic
player in this segment.

Although, the big newspapers and news channels have an extensive network
of reporters and stringers across their targetted geography to feed their 24X7
news business, yet the utility of news agencies and wire services come to the
fore during big elections and coverage of major events and incidents such as
natural disasters, agitations, Maha Kumbh, war etc.

7.2.2 Reporters / Correspondents / Stringers

One of the reliable sources of information is other journalists, reporters and
stringers. They may be your fellow colleagues or reporters from other media
outlet or news agency. They could provide you with full information about
newsworthy event or give an important lead which could be developed into a
news story or article after basic online research and groundwork to check
facts and verify the information. In any case, the journalist shoulders the
ultimate responsibility of developing any story based on such information.

This type of source requires a high level of journalistic acumen and news
sense to sift news from ordinary facts, while ensuring authenticity and new
worthiness. For example, your source while narrating a political rally could
use the phrase “it was a big rally” without quantifying the number of people
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present. In such a scenario, it would be prudent on your part to double check
the facts and ascertain a fair degree of clarity before putting a number to the
gathering of people in your write up. Conversely, you could decide to forego
putting a number to the rally and instead refer to the crowd as “fairly large”
or “fairly well attended” to convey an approximation. Nonetheless, the
reliability of such sources is built over time.

7.2.3 Individual sources

Apart from institutional sources of information, you could over time cultivate
your own set of individual sources in different areas such as government
departments, corporate sector, businesses, society etc. Such sources mostly
provide information or facts depending upon their motive such as to highlight
their plight or grievance, or due to their missionary zeal to contribute to the
society by providing information about issues of public interest.

Such information is mostly given anonymously and “off the record” with the
source requesting not to be identified in the news for reasons of safety or job.
You must ensure that such information reproduced in your news is not
attributed to such sources if it was extracted on the express condition of
anonymity since “sources are sacred.” Personal sources are a vital asset to a
journalist since they normally owe allegiance to the reporter rather than the
media banner they are associated with at any point of time. Sometimes, you
could come across a random individual source in the form of a ‘tip off” about
newsworthy events in progress or slated to occur in the near future. It
requires deftness, professionalism and empathy to engage with personal
sources on an ongoing basis for journalistic objectives.

7.2.4 Documents / Letters / Books / Other Publications

Documents, including publically available government information,
handouts, publications etc, apart from letters, books and information carried
in other publications such as newspapers, magazines, private bulletins etc
form a vital source of information and leads for journalists.

Written reports are an excellent source of information since they are
published or put in public domain after research and due diligence by their
publishers. As such, they carry a fair amount of credibility, approval and
veracity as a secondary source of information. For example, a letter written
by a government department to another department regarding a pending
approval for major development projects could provide you with vital leads
and data for an interesting report. Similarly, the Budget document gives a
holistic peek into the financial and fiscal roadmap of the government, which
you could analyse and develop into a series of news items to reflect upon the
financial condition of the state and fresh taxes to be levied.

However, you must exercise caution with regards to letters or documents
emanating from unknown or first time sources so as to ascertain their
authenticity and reliability, since in this era of modern technologies, it is
rather easy for an unscrupulous element to produce a fake or doctored
document for vested interests. Crosschecking would provide a shield against
possible defamation or legal proceedings if a news item was based on a
fabricated material.



Moreover, at times you could come across documents which are not officially
released or shared with the press. These could be referred to as ‘leaked
documents’ which are an important source of information for journalists.
Such documents are withheld from the press owing to the nature of their
substance or if the matter is at a conceptual/early stage. However, such
leaked documents could possibly be protected under copyright, so it would
be advisable to exercise caution and rephrase the contents in your own words
rather than quoting verbatim.

7.2.5 Online / Social media platforms

You would find most people hooked onto their smartphones for personal uses
as well as seeking latest information over web and social media platforms;
and journalists are no different. The growing online community worldwide
not only consumes news and information, but contribute to the dynamic
process as vital sources of information themselves. The internet is a gateway
to the virtual universe, and helps you keep abreast of the latest happenings in
different domains of politics, business, agriculture, cinema, finance, sports
etc. At the same time, the popular social media outlets viz. Facebook,
Twitter, Whatsapp, LinkedIn, Koo etc give an overview of the latest trends as
also the news consumption pattern in the society at large. In fact, big
newspapers and channels have a dedicated staff to track the social media
platforms for content going viral or getting popular, so that a few of these
could be developed as news items.

According to a research by Gerret von Nordheim, Karin Boczek &Lars
Koppers, a comparison of the (social media) platforms has shown that
Twitter is more commonly used as a news source than Facebook. Compared
to Facebook, Twitter is primarily used as an elite channel, the authors
observed.

However, the internet is a free medium and one is at liberty to post anything
on the web. Therefore, it requires discretion on your part to sift news from
noise and ensure its authenticity and credibility before it is put into the news
creation process. Even online references like Wikipedia majorly rely on
volunteers to create the content and validate accuracy. Yet, there have been
instances one too many wherein motivated persons have exploited such
online reference portals to peddle lies or half-truths. This calls for caution.

7.2.6 Reliability & credibility of sources

While every source has its relative strengths and weaknesses in terms of the
reliability quotient, the ultimate accountability of using them rests with the
individual journalist. Hence, you must make sure that the information thus
derived is put through the rigours of journalism and cross-checked for both
authenticity and relevance before it forms the building blocks of your news.
Understandably, this would sound an uphill task to a new reporter, yet with
time, you would gain confidence and an intuition of a seasoned journalist to
trust a source or not. Such journalistic rigours are most needed when a source
gives you information on the understanding that you would not attribute it to
them or if you come across a leaked document or information. Additionally,
you must strive to get the comments or view points from both sides to present
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News Writing a balanced account of the happenings or events and ensure that any allegation
of bias is preempted.

Check Your Progress - 1

Note: 1) Use the space below for your answers
2) Compare your answers with those given at the end of the unit.

1. Define news agencies and their utility as an information source?

2. Can other reporters and journalists be credible sources of information?

3. Write a brief note on documents and leaked documents as sources of
information?

7.3 ONLINE RESEARCH

In simple terms, online research is a method that involves the collection of
information over the ‘world wide web’ or what is popularly known as the
internet. Even in our routine lives, we tend to browse the web to search for
specific information or confirm a piece of information. Affordable
smartphones and data packs have proliferated this trend. Especially for
professional journalists, online research has now become imperative in the
normal course of their journalistic playbook.
100



It is observed that journalists frequently employ internet research. Popular
search engine Google continues to dominate the online research domain
owing to the humongous amount of search data it returns at the click of a
mouse. However, the degree of success in online research depends upon
keying in search items or keywords in a more structured and logical format to
save time and to extract more relevant information.

Typically, an online research would begin with simply punching in the
desired keyword in the designated window of the browser of a search engine
such as Google. For more specific academic or proprietary content, dedicated
websites/portals such as https://scholar.google.com/ could be accessed.

Online research is deemed more impactful than traditional research owing to
the ease of access, speed and cost saving dimensions they offer. Moreover,
the popularity of social media platforms such as Facebook, Twitter and
Whatsapp has also catalysed the spectrum of online research due to the
integration of active databases and the unlimited possibilities it offers.

According to Gil Baptista Ferreira, among the resources of ‘unquestionable
relevance’ in online research are social media or social networks. Because of
the involvement of a large number of users, it is possible to create through
them an agenda of themes, with informative value, that are an alternative to
those selected by mainstream media editors.

Nonetheless, internet enabled research can supplement but not entirely
displace classical research methods. In fact, media watchers and veteran
journalists at times express concern over increasing dependence on internet
search engines for journalistic research. Depending upon the objective of
online research for targetting an audience or database mining, online research
could employ the tools of online surveys, questionnaires etc for gathering
information..

7.3.1 Online Research Sources for Journalists

e Search engines

Internet search engines such as Google are a mine of information to
common people and professionals for accessing the desired information
by punching in the specific keywords. For example, if you are working
on the story of a mega expressway project, you could get information
about the biggest expressway projects already commissioned in India
and compare them with the latest project to put things in perspective for
the readers. In this context, you could key in “expressway projects in
India” in the search window of the browser.

e Social media

A majority of the people have their social media handles in popular
outlets such as Facebook, Whatsapp, Twitter etc. These include both
celebrities and common people. Social media provides a peek into the
hitherto unknown facts about personal, professional and social footprint
of the particular person or the corporate entity. For example, if a person
has risen to a top corporate post in a multinational company and you
were to profile him/her in your publication, then his/her social media
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handles would give a bagful of information and trivia to give colour and
weight to your narration.

e  Websites/portals

Today, most companies, departments, organisations and even celebrities
operate dedicated websites/portals to communicate to their stakeholders
and cultivate a positive image in the society. Such websites contain the
latest information about the particular person or organisation they serve.
For example, if you are writing about a new solid waste management
plant being set up in your local municipality, the official website of the
municipal entity could be accessed to collate information about similar
plants already commissioned and the investment done so far in this
sphere. Such websites also provide links to related websites and
databases for in-depth analysis and study.

7.3.2 Online Research Tools

e  Online interview: This online research method is similar to the face-to-
face interview but is conducted online. It could be in the form of
computer-mediated communication (CMC) viz. SMS, messaging or
email.

e Online qualitative research: This pertains to the analysis of virtual
elements including blogs, media posts, online communities etc related to
the topic of your inquiry.

e Online text analysis: This involves analysis of research content
available online. The content could be in text, verbal or graphic formats.
Before the advent of the internet, this technique was pursued physically
by researchers including journalists. For example, the pdf or text content
of legacy newspaper and periodical outlets are a veritable source of
information to develop your story. Similarly, various academic bodies,
institutions and government departments also put a great deal of
information in the public domain for researchers and the public at large.

e Social network analysis: It is an emerging online research technique
gaining larger traction owing to the growing popularity of social
networking. By conducting social network analysis, a researcher can
map and measure flows and relationships between people, organisations,
groups etc.

7.3.3 Advantages of Online Research

Online research has revolutionised the academic and media domains due to
the cost effective and ease for collating the required material and information.
The internet search engines allow you to navigate seamlessly in the virtual
space and sift through tens of millions of pages to locate your desired content
in a systematic manner. In reality, the internet has become a virtual repository
of information and knowledge, one which is mostly freely available. This has
truly democratised the flow of information and ushered in equity for those in
quest for knowledge and information. Online research is deemed most
convenient to gather information for research. The sophistication of online
qualitative research is superior to traditional forms of research owing to the
ready availability of databases or online groups of communities. However, it



has also created the spectre of fake news and unverified information finding
its way into news. To check this menace, there are a clutch of websites
known as fact checking websites, such as FactChecker.in, dedicated to
counter fake news and verify facts for internet users.

Check Your Progress: 2

Note: 1) Use the space below for your answers
2) Compare your answers with those given at the end of the Unit

1. Define online research in the context of journalism.

3. Write a brief note on using social media platforms for online research.

4. Critically analyse the growing trend of online research by journalists and
its relative pros and cons.

74 MATHS FOR REPORTERS

It is often said that journalism is literature in a hurry, thereby implying that
although journalism pertains to writing/creating content just like literature yet
time is of essence. A journalist has a much tighter deadline than what is
available to a litterateur. Yet, journalistic writing should conform to the
parameters of accuracy and authenticity.
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Often, you would come across numbers, figures and mathematical tabulations
in the course of collecting material and information for your news. These
numbers have to be tabulated and analysed for reproduction in your story or
have to be first assimilated before you could build upon your narration.
Beyond the rudimentary knowledge of addition, subtraction, multiplication
and division, unless you have a fair amount of knowledge about basic
arithmetic, you would find that the going is rather tough. Especially in the
present era, when digitalisation has pervaded every sphere of social, personal
and professional spheres, and the market economy is what thrives and drives
different sectors. At the same time, stories about budget, investment,
agriculture, financial crimes, business, banking, inflation, interest rates,
infrastructure, electoral voting etc need a fair amount of knowledge about
arithmetic such as percentages, averages, median etc. Such knowledge helps
in creating meaningful graphs and charts for easy understanding of complex
data by your readers.

7.4.1 Importance of Number Crunching in Journalism

A journalist is expected to possess a working knowledge of arithmetic and
amenability with basic statistical tools. You could use this knowledge in
making your news reports more lively and interesting. In this age of
smartphones and social media, the average size of news reports has shrunk
considerably. The people on the move have little time to devote to lengthy
news items, and they prefer to gain maximum information in as little
presentation as possible. In such a scenario, charts and graphical content add
zest to your piece. However, without basic arithmetic such as averages and
percentage, this would be harder to come by. According to Ramaris Albert
Trinidad, 21st-century journalism is characterised by new trends that
facilitate the production of digital and novel contents. “Among them, most
notable is data-driven journalism, which collects structured information and
analyzes it in-depth to present it in more versatile formats through interactive
visualizations and other multimedia tools.”

7.4.2 Basic Arithmetic

Reproduced below are a few basic arithmetic elements that would keep
journalists in good stead in their professional journey going forward.

Averages

An average is a number expressing the central or typical value in a set of
numerical data. It can also be defined as a single number taken as
representative of a list of numbers. Three basic arithmetic concepts of mean,
median and mode are often clubbed as ‘average’ although they measure
different variables and cannot be used interchangeably.

e Mean: It is the most commonly used ‘average’ and is calculated by
dividing the sum of values by the quantity of values. For example,
100+200+300 =600. The mean would be derived by dividing the sum of
three values (600) by the number of values (3), and the result (600/3) 200
is the mean. This type of average, that is mean, is appropriate when all
the values are relatively in proximity to exhibit what is termed as ‘central
tendency’ else it would denote a misleading value of the average.



e Median: This type of average is employed when there is an extremely
high or low value in a collection of values. For example, a much taller
person living in a society of relatively short heighted people. In this case,
the median will offer a more accurate way to measure the central
tendency of the group of numbers. To find the median, sort the data sets
in ascending order. If the number of values is odd (1, 15, 66), the median
value is the value falling in the middle of the data set; 15 in this case. If
the data set denotes an even quantity, take the two values in the middle
and calculate their mean by adding them and dividing by two. For
example, the median of 100, 200, 300 and 400 would be 250
(200+300=500/2=250).

e Mode: It is less frequently used concept than mean and median, and is
employed more extensively in statistics than journalism. In fact, mode is
more of an indicator than an accurate measurement, although it could be,
depending upon requirement, helpful in determining a pattern of
recurrence. The mode is the most reoccurring value in a data set. For
example, in the data set of 50, 100, 100, 200, 300 and 500; 100 is the
mode as it occurs twice in the data of six numbers.

Percentages

Percentages are helpful to describe the data sets, which are usually raw
numbers, in a meaningful and interesting manner. By definition, a percentage
is a fraction of a whole and measured out of 100. It is calculated by
multiplying the numerical value by 100. To know what percentage a number
is of another number, divide the former by the latter. For example, to
determine what percentage 55 is of 250; you would first divide 55 by 250
(55/250=0.22) and then multiply the resultant value (0.22) by 100
(0.22X100=22). The answer is 22 percent (%).

7.4.3 Application of Maths in Analysing Data Sets

You should remember that mathematical or arithmetical tools should
supplement the basic theme of your news and not supplant your writing with
academic data. The reader expects a judicious and logical flow of paragraphs
supported by additional visual tools of photographs, graphics and charts to
provide for an interesting and easy narration of the essence of the news. You
must bear in mind that arithmetic is meant to add value to your news and
make it more interesting and not clutter the content with copious data,
graphics and charts as it would tend to make your description more complex
and academic than an absorbing read for a common reader. A fair sprinkling
of arithmetic calculations and numerical data is justifiable in a special story
on budgets or analysing voting patterns in elections, but certainly not for the
general news since most people may lack knowledge or desire to assimilate
such data heavy content. Nonetheless, visual and descriptive cues help
readers quickly understand content so you could use simple averages and
percentages when possible instead of raw numbers. For analytical news items
such as decoding the voting pattern or writing about the government budget
replete with receipts and expenditure statements, you need to employ
arithmetic tools to decipher these complex concepts for readers. After using
the data sets for extracting the desired variables, you should arrange and

Sources, Online
Research and Maths
for Reporters

105



News Writing tabulate them properly in either charts or graphs to create an attractive
content.
Check Your Progress: 3
Note: 1) Use the space below for your answers
2) Compare your answers with those given at the end of the unit.

1. Why is basic mathematical/arithmetical knowledge necessary for
journalists?

2. Which are the most important arithmetical concepts for reporters?

3. Which type of news items would typically require the use of arithmetic?

4. What care should be taken while using mathematical/arithmetical tools
in a news item?

7.5 LET US SUM UP

In this Unit, you were introduced to the concepts of sources, online research
and maths for reporters, which are vital in present day journalism. Sources
play an indispensable role in sustaining the normal operations of a news
media by providing timely information and thereby forming the crux of most
news, special articles and features. Since, news is considered to be a
perishable commodity, it is deemed imperative to use it as early as possible

106 since subsequent happenings and developments make it obsolete beyond a



timeframe. Online research is a method that typically involves the collection
of information over ‘world wide web’ or what is popularly known as internet.
Even in our routine lives, we tend to browse web to search for specific
information. Affordable smartphones and data packs has proliferated this
trend in society. Especially for professional journalists, online research has
become imperative in the normal course of their journalistic functions. Often
journalists come across numbers, figures and numerical data while collecting
material for drafting news. Beyond the rudimentary knowledge of addition,
subtraction, multiplication and division, unless you have a fair amount of
idea about basic arithmetic, it would be rather challenging to discharge your
functions as a working journalist. Besides, stories about budget, investment,
agriculture, financial crimes, business, banking, inflation, interest rates,
infrastructure, voting etc need a fair amount of knowledge about basic
arithmetic, such as calculating percentages and averages. It also helps in
creating meaningful graphs and charts.

7.6 KEYWORDS

News / Wire Agency : Collects information and sells it to different media

outlets.

Mean : Calculated by dividing the sum of values by
quantity of values.

Median : Value in the middle of a data set.

Mode : Most reoccurring value in a data set.

7.7 FURTHER READINGS

1. Fisher, C. News Sources and Journalist/Source Interaction. Oxford
Research Encyclopedia of Communication

2. Von Nordheim, G., Boczek, K., & Koppers, L. (2018). Sourcing the
Sources: An analysis of the use of Twitter and Facebook as a journalistic
source over 10 years in The New York Times, The Guardian, and
Stiddeutsche Zeitung. Digital journalism

3. Ferreira, G. B. (2018). Gatekeeping changes in the new media age: The
internet, values and practices of journalism. Brazilian journalism
research

4. Trinidad, R. A. (2020). Data journalism in the Spanish Caribbean digital
media

7.8 CHECK YOUR PROGRESS: POSSIBLE
ANSWERS

Check your progress: 1

1. A news agency is an agency that collects information and sells it to other
media outlets and organisations including newspapers, television,
portals, magazines, radios, government organisations, private companies
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etc. Sometimes, news agencies are also referred to as newswires.
Although, the big newspapers and news channels have an extensive
network of reporters and stringers across their targetted geography to
feed their 24X7 news relay, yet the utility of news agencies and wire
services come to the fore during general elections and coverage of big
events/incidents such as natural disasters, agitations, Maha Kumbh etc.

One of the most reliable sources of information is other journalists,
reporters and stringers. They may be your fellow colleagues or reporters
from other media outlets. They could provide you with full information
about some newsworthy event or give an important lead which could be
developed into a news story or article after some research to check facts
and verify information as the case may be. In any case, the journalist
shoulders the ultimate responsibility of developing a story based on such
information or lead. This type of source requires a high level of
journalistic acumen and news sense on your part to sift news from mere
statements of facts.

Documents, including publically available government information,
letters, books and information carried in other publications form a vital
source of information and leads for journalists. Written reports are an
excellent source of information since they are published after research
and due diligence by their authors. They carry a fair amount of
credibility, approval and veracity as a secondary source of information.
For example, a letter written by a government department to another
department regarding a pending approval for major development projects
could provide you with vital leads and data for an interesting report.
Similarly, the Budget document gives a holistic view into the financial
and fiscal roadmap of the government, which could develop into a series
of news items on the financial condition of the state and proposed tax.

While every source has its relative strengths and weaknesses in terms of
the reliability quotient and credibility, yet the ultimate accountability of
using them rests with the individual journalist. Hence, you must make
sure that the information thus derived is put through the rigours of
journalistic parameters and cross-checked for authenticity and relevance
before it forms the building blocks of your news item. With time, you
would gain the confidence and intuition of a seasoned journalist to trust a
source of information or not. Such journalistic rigours are most needed
when a source gives you information on the understanding that you
would not attribute it to them. You must strive to get the comments or
view points from both sides to present a balanced account and preempt
any charge of prejudice.

Check your progress: 2

1.

Online research is a research method involving the collection of material
or information over ‘world wide web’ or simply internet. Most people
browse the web to search for specific information or confirm a piece of
information. The factor of affordable smartphones and data packs has
amplified this trend. For today’s professional journalists, online research
has become rather imperative in the normal course of their journalistic



workflow. Popular search engine Google continues to dominate online
research owing to the humongous amount of search data it presents at the
click of a mouse.

Internet search engines such as Google provide a mine of information to
common people and professionals to access the desired information by
keying in the specific keywords. For example, if you are working on the
story of a mega expressway project, you could get information about big
expressway projects commissioned in India and compare them with the
latest project to put things in perspective. Typically, an online research
would begin with simply punching in the desired keyword in the browser
of a search engine such as Google. For more specific academic or
proprietary content online research, dedicated websites/portals such as
https://scholar.google.com/ could be accessed.

Today, most people and even companies operate their social media
profiles in popular outlets including Facebook, Whatsapp, Twitter etc.
Therefore, social media provides a peek into their personal or corporate
footprint as well as unknown facets. For example, if a person has risen to
a top corporate post in a multinational company and you were to profile
him/her in your publication, then his/her social media handle would give
a bagful of information and trivia to give colour and weight to your
narration. In fact, social media analysis is an emerging online research
technique gaining larger acceptance owing to the exponential popularity
of social networking. With this tool, a researcher can map and measure
flows and relationships between people, organisations, groups etc.

Online research has revolutionised the academic and media domains due
to cost effectiveness and ease of collating the required material. The
internet search engines allow you to navigate seamlessly in the virtual
world and sift through tens of millions of pages available online to locate
your desired content in a systematic manner and format. The internet has
become a virtual repository of information and knowledge, one which is
mostly freely available to the masses. Online research is deemed most
convenient for researchers to gather information for research. The
sophistication of online qualitative research is superior to traditional
forms of research owing to the ready availability of online databases and
online communities. However, it has also created the spectre of fake
news and unverified information finding its way into news. To check this
menace, there are a clutch of websites known as fact checking websites,
such as FactChecker.in, dedicated to counter fake news and verify facts
for users.

Check your progress: 3

1.

Often journalists come across numbers, figures and mathematical
tabulations in the course of collecting material for creating news. These
numbers have to be tabulated and analysed for reproduction in your story
or have to be understood before you could build upon your narration and
create/draft content. Beyond the rudimentary knowledge of addition,
subtraction, multiplication and division, unless you have a fair amount of
knowledge about basic arithmetic, you would find it rather challenging
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to discharge your functions as a working journalist. Especially in the
present era, when digitalisation has pervaded every sphere of social,
personal and professional life, and the market economy is what thrives
and drives different sectors. Besides, stories about budget, investment,
agriculture, financial crimes, business, banking, inflation, interest rates,
infrastructure, voting etc need basic knowledge about arithmetic such as
percentages, averages, median etc. It also helps in creating meaningful
graphs and charts for easy understanding of complex data by readers.

The most important basic arithmetic tools for journalists are averages
and percentages, which are commonly used even in our daily lives. An
average is a number expressing the central or typical value in a set of
numbers or data. It can be defined as a single number taken as
representative of a list of numbers. Three basic arithmetic concepts of
mean, median and mode are often clubbed as averages. On the other
hand, percentages are helpful to describe the data sets, which are usually
raw numbers, in a meaningful and interesting manner. By definition, a
percentage is a fraction of a whole and measured out of 100. It is
calculated by multiplying the numerical value by 100.

Analytical stories such as decoding and describing the voting pattern or
writing about the government budget replete with receipts and
expenditure statements, you need to employ arithmetic tools to deduce
these complex concepts for your readers. After using the data sets for
extracting the desired variables, you should arrange and tabulate them
properly in either charts or graphs for an interesting yet easy read.

Frankly, arithmetic knowledge supplements the basic theme of your
news and should never supplant your narration. The reader expects a
judicious and logical flow of paragraphs supported by visual contents of
photographs, graphics and charts to provide for an absorbing content.
You must bear in mind that the use of arithmetic is simply meant to add
value to your news and make it simpler rather than clutter the text with
unnecessary and verbose data sets, graphics and charts. It would then
make the narration academic than an easy read for a common reader.
Abundant arithmetic tools and number crunching would be deemed
reasonable in a special story on budgets or voting patterns in elections.
Visual and descriptive cues help readers quickly understand content so
you could use simple averages and percentages when possible instead of
raw numbers.



